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IIIT Allahabad
Indian Institute of Information Technology Allahabad (IIITA) located in Jhalwa, Allahabad, UP, India was established in
1999, as a center of excellence in Information Technology and allied areas and is an institute of national importance by
the act of parliament. IIIT-A aims to evolve an integrated ambiance of creative learning, researching for novelties,
contributing to the growth of knowledge, mapping the knowledge into innovations, innovations in terms of innovative
products, services and also in terms of re-engineering the education process itself, devising the newer tools and
sophisticating the skills at higher level.

Overview

The amalgamation of recent advances in Information Technology & Business Management prevalent with the
nomenclature of Business Information Systems, Management Information Systems or sometimes Business Analytics are
already successful and have become regular in many Universities worldwide with Bachelors and Masters programs
along with doctoral research around the world including Europe, USA and Australia. The IIIT Allahabad has pioneered in
2019 with the start of an innovative B.Tech. programme in Business Informatics.
Having consolidated in core areas, the need to initiate Academic programme and Research groups in ‘Business
Informatics’ at IIITA stems from a profound market demand in academia and practice both.

Objectives
This Short term course on “Advances in Business Informatics” with four focus areas namely Operations and Decision
Technologies, FinTech, MarTech and Business Analytics will have an overarching theme of Cyber Security proposed to
be covered as 5 days short term course which is aimed to orient existing domain expertise towards this emerging
disicipline and ignite researching in the related domains. The main objectives of the Short term programme on
“Advances in Business Informatics” are:
Emerging Technology and advances in computing power are revolutionizing the Business world; Operations and
Decision Technologies studying how business processes function, and how to employ advanced technology to
make optimal or near-optimal decisions in a variety of business contexts. The data-driven decision making paving
the way towards more adaptive and realistic decicion making.
With huge surge in online delivery of financial services, trading, investing, and risk assessment, the FinTech
revolution is rapidly transforming the financial industry with disruptive innovations. The growing breadth volume,
and speed of financial data require tools such as artificial intelligence and machine learning to evaluate
opportunities and mitigate risks. FinTech as an ecosystem is being supported by disruptive technology used to
make banking and financial services more accessible with trustworthy authentication mechanism like Blockchain
technologies.
MarTech introduces the opportunities and challenges of using Marketing technologies. The opportunities range
from targeting the right audiences to personalizing messaging to leveraging new digital technologies to effectively
managing complex multi-channel marketing campaigns. The challenges include the gap between how marketers
think of their problems and how technology providers describe their solutions and then selecting the best strategy.

The course will expand the understanding of Business Analytics and
teach you how to use descriptive, predictive and prescriptive analytics
to identify, analyse and solve critical business problems. You will learn
to effectively evaluate recommendations and communicate credibly
with those who have deep technical knowledge in the field, having a
greater impact within your organisation.

Tracks
Operations and Decision Technologies including Optimizing Supply Chain, Business Process Modeling with Process
Analytics
FinTech including innovations in Financial services and disruptive innovations like Blockchain Technologies
MarTech consisting of Digital Marketing, SEM (Search Engine Marketing), Customer Data Platforms and Data driven
marketing
Business Analytics with Descriptive, Diagnostic, Predictive and Prescriptive Analytic approaches.

Pedalogy
The programme would be a mix of lecture; practical sessions such as brainstorming; case studies and experience sharing
between participants and resource persons. Due to the restrictions imposed by the Government in the light of the
outbreak of COVID 19, the classes will be conducted via online mode.

Key Takeaways
Identify decision points (either operational or strategic) where IT will help to take a fact based prudent decision for the
company.
Learn how to apply basic statistics to explore and understand business data.
Gain knowledge and skills on descriptive and visual analytics to start doing these analytics using self-service BI Tool.
Learn to effectively present the analysis to management using visualization techniques.
Be aware of what is possible using predictive, prescriptive and big data analytics.

Course Duration
The short term course will be of 5 days from 9th October – 13th October 2021.

Registration Process
Participants can register on https://forms.gle/88fWs2YWs3xPrDVK8 and payment can be made online only
Last Date To apply: 08/10/2021
No refund will be entertained under any circumstances

Target Participants
Faculty members, Research scholars, PG and UG students, participants from industries working in the field of engineering,
management and applied sciences are eligible.

Registration Fee
Students & Research Scholars: 1000/- + GST
Faculty members/ Industry Personnels: 1500/- + GST

Certificate
All participants will get a certificate of participation.

Day Wise Schedule
Day-1 Operations and Decision Technologies

Specific talks on how business processes function, and how to employ advanced analytics to make optimal or
near-optimal decisions in a variety of business contexts.
Application areas include supply chain management, logistics, inventory management, revenue management
and pricing. The talks focus on Combinatorial optimization that is a topic that consists of finding an optimal
decision from a finite set of objectives.
The major application areas are like Portfolio optimization problem in FinTech industry and Add-content and
target audience optimization in MarTech domain.
Day-2 FinTech

Sessions & Case studies on how the FinTech are completely changing the landscape also to explore with huge
increase in online payment, payment wallets and mobile banking. Also to explore how the blockchain in
FinTech can provide more seamless and efficient banking services, from cost reductions to minimizing
bureaucracy in traditional banking that benefits both the bank and the clients.
The proposed session is on application of blockchain for creating a digital ledger, protecting against fraud and
democratizing money management.
Day-3 & 4 MarTech

This day includes specific session on fundamentals of marketing technology with special reference to Digital
Marketing, SEM (Search Engine Marketing), Customer Data Platforms and Data driven marketing.
It discusses about how the advertising technology provides a way for an organization to access audiences that
would otherwise be out of reach with respect to Advertising.
The sessions are also focuses on how Customer Data Platforms and Data driven marketing which works as a
cornerstone of your marketing technology stack and also shed a light on how the effective digital asset
management system becomes a key to extracting value from the branded content.
Day-5 Business Analytics

The sessions and case studies on Day-5 would highlight the importance of Descriptive, Diagnostic, Predictive
and Prescriptive Analytic approaches in Finance and Marketing strategies. With the real time use cases on
investment banking, portfolio management, financial planning, budgeting, forecasting etc.
The session will be more an overview of the application of these analytics techniques in the areas like Finance
and Marketing. As Descriptive, Diagnostic and Predictive techniques helps in consumer behaviour, analysing
trends, help in identifying the target audience, employing advertising techniques that can appeal to the
consumers, forecast supply requirements, etc.
While the session on Prescriptive analytics would focus in developing key business strategies to overall
improve the business outcome while exploring the related research issues.
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